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reziume

ganxilulia Tanamedrove firmebSi informaciuli teqnologiebis (IT) da virtualuri

marketingis gamoyenebis sakiTxebi. IT-is gamoyeneba xarisxobrivad cvlis firmis

marketinguli moRvaweobis xasiaTs. amasTan dakavSirebiT Camoyalibda virtualuri

marketingis cneba, rac saSualebas iZleva mokle droSi, minimaluri resursiT movaxdinoT

firmis reformireba da ganviTarebis strategiis ageba, SevqmnaT klienturi baza.

sakvanZo sityvebi: IT. virtualuri marketingi. resursebi. reforma. strategia.

klienturi baza.

1. Sesavali

informaciuli revolucia gavlenas axdens nebismieri firmis saqmianobis xasiaTze.

TviT cneba firma aris sawarmoo - teqnologiuri erTeuli, romelic aerTianebs samuSao

Zalas sawarmos saSualebebTan. viTardebian qseluri an virtualuri firmebi e. i. firmebi

romelTa sazRvrebi aris gadaxazuli intensiuri informaciuli gacvlebis Sedegad.

yovelive es miiRweva IT-iebis da virtualuri marketingis ganviTarebiT. virtualuri

servisebi aris Cveni qmedebebis mZlavri gamaZlierebeli. is saSualebas iZleva mokle

droSi da minimaluri resursebiT movaxdinoT firmis reformireba, davaformiroT mZlavri

gundi da SevqmnaT axali produqtebi, momsaxureobebi, movaxdinoT bazrebis eqspansia.

virtualuri teqnologiis gamoyenebiT firmas SeuZlia mokle droSi gauswros

konkurentebs da Seqmnas woniani klienturi baza. yovelive es misaRebia nebismieri sferos

firmisaTvis da nebismieri doniT. imisaTvis, rom movaxdinoT virtualuri servisebis

upiratesoba, saWiroa zustad avagoT firmis ganviTarebis strategia. strategia, meTodika

da formatebi ganapirobebs firmis warmatebebs. virtualuri servisebi mravaljerad da

yovelmxriv aZlierebs maT da saSualebas iZleva naklebi resursebiT da danaxarjebiT maT

realizebas. aseT Sedegebs aRwevs is vinc virtualuri servsebidan gaiTvaliswinebs

maqsimums.

virtualuri servisebis gasaRebi aris Cvens SegnebaSi, azrovnebaSi, radganac Cven

vcxovrobT informaciuli revoluciis epoqaSi. axali teqnikuri da programuli

instrumentebi iZlevian biZgs axali meTodebis dabadebisaken. amitom momavali aris zemoT

aRniSnulis mimarTulebis realizaciisaken.

2. ZiriTadi nawili

IT-iebis ganviTareba xarisxobrivad cvlis firmis marketinguli moRvaweobis xasiaTs.

amasTan dakavSirebiT Camoyalibda virtualuri marketingis cneba. virtualuri marketingi

aris bazarze sasaqonlo produqciis SeTavazebis codnis sistema, romelic

integrirebulia firmis Siga da gare marketingul moRvaweobaSi. virtualur marketings

Cven vakuTvnebT ara marto gare garemos gamokvlevas, aramed Sigafirmul mmarTvel

procesebs da komunikaciebSi Tanamedrove IT-iebis gamoyenebas. amis garda, marketingSi
damoukidebel mimarTulebad Cndeba eleqtronuli komercia, winsvlis eleqtronuli

saSualebani (internet-reklama, internet-stimulireba da a.S.).
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amrigad, Sesrulebuli funqciebis xasiaTis mixedviT virtualuri marketingi SeiZleba

davyoT sam sferod: gare garemos kvlevebi, Siga marketinguli moRvaweobis organizacia

da specifikuri moRvaweobis ganxorcieleba (nax.1).

nax.1 marketinguli informaciuli sistema

uaxlesi IT-iebi saSualebas iZleva uzrunvelvyoT virtualuri marketingis Semdegi

upiratesobani tradiciul marketingTan SedarebiT, romelic dafuZnebulia tradiciul

teqnologiebze.

virtualuri marketingis ZiriTadi funqciebia:

a)sivrcobrivi lokalizaciis arqona, moRvaweobis ganxorcielebis SesaZlebloba

konkretul teritoriasTan an lokalur bazarTan mikuTvnebis gareSe;

b) partniorebis Zebnaze drois Semcirebis SesaZleblobis uzrunvelyofa, garigebebis

ganxorcieleba, axali produqciis damuSaveba da a.S.;

g) informaciis asimetriis Semcireba (misi arasruli da araTanabari ganawileba) da

rogorc Sedegi informaciuli Sedegis Semcireba;

d) zeddebulis xarjebis Semcireba. im xarjebis Semcirebac, romelic dakavSirebulia

ganusazRvrelobasTan;

e) satransformacio dayovnebebis Semcireba, sasaqonlo produqciis asortimentis

optimaluri amorCevis struqturis xarjze, axali produqciis damuSavebasa da danergvaze

drois Semcireba, Suamavlebis ricxvis Semcireba da a.S.;

v) marTvis struqturis racionalizacia, misi vertikaluri SekumSviT, funqciebis

Semcireba da gaerTianeba.

virtualuri marketingis praqtikuli xorcSesxma SesaZlebelia firmis marketinguli

informaciuli sistemis SeqmniT, e.i. sistemisa, romelic mudmivad axorcielebs

TvalTvals, marketinguli monacemebis Senaxvas da damuSavebas mmarTveli gadawyvetilebis

misaRebad.

firmis marketinguli informaciuli sistema moicavs (nax.2): informaciul bloks

(monacemTa baza); modelebisa da meTodikis banks; sistemis integrirebisa da programul

saSualebebs.

ganvixiloT zemoaRniSnuli blokebis Tanamedrove mdgomareoba da virtualuri

SesaZleblobebi. virtualuri marketingis SemTxvevaSi informaciuli bloki realizebulia

eleqtronuli gamokiTxvebisa da telekonfereciebis safuZvelze, romelic dakavSirebulia

momwodeblebTan, klientebsa da sxva biznes-partniorebTan.
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nax.2. marketinguli sainformacio sistema

yovelive realizdeba serverebTan mimarTviT internetSi. mocemuli serverebi

uzrunvelyofs firmis virtualur arsebobas da maT winadadebebs internetis garemoSi.

aseT SemTxvevaSi gamoiyeneba ori tipis serveri: sareklamo da sainformacio. sareklamo

serveri Sedgeba ramdenime veb-gverdisagan. sainformacio serveri uzrunvelyofs firmis

detalur informacias, mis produqciaze da komerciuli winadadebebis Sesaxeb. serverebis

Seqmna ar moiTxovs mniSvnelovan danaxarjebs, amitom nebismier firmas SeuZlia misi

realizacia.

Tanamedrove pirobebSi bazarze warmodgenilia oTxi tipis informaciuli monacemTa

baza, romlebic firmebis gare garemos informaciis wyaroebia. pirveli tipis monacemTa

bazebi mravalricxovania. isini Seicava firmis dasaxelebas, safosto da kavSirebis

rekvizitebs. gamoiyeneba sakontaqto urTierTobebis da gasagzavni siebis formirebisaTvis.

meore tipis monacemTa bazebi Seicava firmis mier mowodebuli da moTxovnili

produqciis cnobebs, am informaciiT SesaZlebelia biznes-partniorebis Zebnac. mesame

tipis monacemTa bazebi iTvaliswineba Sesworebebs da damatebebs. agreTve samisamarTo-

satelefono cnobebs, teqnikur-ekonomikur maCveneblebs, komerciul winadadebebs.

monacemTa bazebis pirveli sami bloki aris universaluri yvela sferosTvis.

mocemuli klasisaTvis popularulia saqmiani-sacnobaro programebi. meoTxe jgufis

monacemTa bazebi Seicavs iuridiul rekvizitebs, produqciis momwodeblis monacemebs.

gamoiyeneba ukukavSiri am sistemebSi. mTeli rigi firmebi damoukideblad amuSavebs

monacemTa bazebs, romlebic saSualebas aZlevs maT daamuSaon sxvadasxva tipis amocanebi.

virtualur marketingSi formirdeba agreTve klientis monacemTa baza, romelic

aris ara marto efeqturi marketinguli instrumenti, aramed igi firmis aqtivicaa.

klienturi monacemTa baza aRiwereba: demografiuli, ekonomikuri, geografiuli,

socialuri, yoveldRiuri niSanTvisebebis mixedviT. klienturi monacemTa baza saSualebas

iZleva movaxdinoT xangrZlivi urTierToba momxmarebelTan, mivaRwioT da movaxdinoT

axali produqciis reklamireba, gavataroT RonisZiebebi sxvadasxva stimulirebisaTvis.

marketinguli informaciuli sistemis meore komponenti aris modelebisa da

meTodikis banki, romelic saWiroa sawyisi monacemebis sistematizaciisa da

standartizaciisaTvis. virtualuri marketingi iZleva saSualebas gamoviyenoT

standartuli da modificirebuli meTodebi, meTodikebi da instrumentebi aqtiur reJimSi.

mesame komponentad gamoyenebulia monacemTa damuSavebis saSualebebi. programul

saSualebebs Soris gamoiyeneba programebi dokumentebis da eleqtronuli cxrilebis

dasamuSaveblad.

3. daskvna

Tanamedrove etapze biznesis warmoebisaTvis aucilebelia informaciuli

teqnologiebis (IT) rogorc bazuri saSualebebis gamoyeneba, romlis gareSec



Transactions. Georgian Technical University. AUTOMATED CONTROL SYSTEMS - No 1(17), 2014

75

SeuZlebelia firmis mier konkurentuli upiratesobis miRweva. naSromSi movaxdineT

Tanamedrove IT-iebis sistematizireba firmis virtualuri (eleqtronuli) marketinguli

moRvaweobis uzrunvelsayofad. IT-is gamoyenebam saSualeba mogvca warmogvedgina

ekonomikaSi mimdinare procesebis realizacia da organizacia formalizebuli saxiT,

praqtikuli gamoyenebis SesaZleblobiT. Sedegad mosalodnelia SromiTi danaxarjebis,

drois, energiis, materialuri resursebis ekonomia, rac aucilebelia ekonomikuri

amocanebis gadawyvetisas. aqedan gamomdinare IT TamaSobs mniSvnelovan strategiul rols,

romelic swrafad viTardeba. IT-is struqturis gareSe Tanamedrove firmebi ver

funqcionirebs srulfasovnad. virtualuri marketingis gamoyeneba iwvevs konkurenciis

gamZafrebas, radganac am dros bazari xdeba gamWvirvale, e. i. ufro informaciuli da

misaRebi analizisaTvis.
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APPLICATION  OF  IT AND  VIRTUAL  MARKETING
IN  FIRMS
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Summary
In the represented article there are discussed issues of application of IT and virtual marketing in

the modern firm. Application of IT significantly changes the nature of marketing activity of a firm. In
this regard, the concept of virtual marketing has arisen, which gives the chance to firms to rebuild in a
short period of time and with the minimum resources, to construct new structure of its development
and create client date-base.

ПРИМЕНЕНИЕ ИТ И ВИРТУАЛЬНОГО МАРКЕТИНГА
В  ФИРМАХ

Габедава О. В., Почовян С. М., Габедава Н. О.
Грузинский Технический Университет

Резюме
Pассмотрены вопросы применения информационной технологии (ИТ) и виртуального

маркетинга в современных фирмах. Использование ИТ качественно меняет характер
маркетинговой деятельности фирмы. В связи с этим определилось понятие виртуального
маркетинга, которое даёт возможность в короткое время и с минимальными ресурсами
добыться реформирования фирмы, построить структуру его развития и создать клиентскую
базу.


