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infokomunikaciis da multimediuri teqnologiebi  

Tanamedrove marketingSi 

omar gabedava, valerian kekelia, nino gabedava 

saqarTvelos teqnikuri universiteti 

reziume 

ganxilulia Tanamedrove infokomunikaciisa da multimediis teqnologiebis unikaluri 

sistema, romelic warmoadgens marketingis efeqtur garemos. aRniSnulma teqnologiebma 

moaxdina marketingis transformireba da ganviTarebis axal etapze ayvana. es teqnologiebi 

ekonomikur sferoSi gamoiyeneba, raTa gadamuSavdes operatiuli da saimedo informacia 

gadawyvetilebis misaRebad, marTvis optimaluri parametrebis misaRwevad. igi warmoadgens 

aqtiur informaciul resurss, romelic misaRebia avtomatizebuli Zebnis, Senaxvisa da 

gadamuSavebisaTvis.  

sakvanZo sityvebi:  infokomunikacia. multimedia. marketingi. optimaluri parametrebi. 
avtomatizebuli Zebna. informaciuli resursi. 

1. Sesavali 

    infokomunikaciurma da multimediurma teqnologiebma moaxdina marketingis 

transformireba, romelmac moitana axali Taviseburebani, maxasiaTeblebi da upiratesobani. 

yovelive zemoT aRniSnulma garemoebam migviyvana marketingis ganviTarebis Tanamedrove 

etapze. eleqtronuli marketingi, rogorc mecniereba, warmoiSva infokomunikaciebis 

teqnologiis ganviTarebasTan erTad, ris Sedegadac SesaZlebeli gaxda axali mimarTulebis 

warmoqmna. infokomunikaciebis teqnologia gaxda ZiriTadi sfero marketinguli codnis 

gamoyenebisaTvis, romlis ganviTarebasTan erTad viTardeba eleqtronuli marketingis 

mecnierebac.  aqtiurad eleqtronuli marketingi wyvets im amocanebs, romelsac Cveulebrivi 

marketingi. sxvaoba imaSia, rom eleqtronuli marketingis SemTxvevaSi marketologi iyenebs 

im instrumentebsa da upiratesobebs, romelsac iZleva interneti. eleqtronuli marketingi 

warmoadgens firmis SesaZlo saerTo marketingul strategias. multimediis teqnologiis 

saSualebiT SesaZlebelia saWiro informaciis efeqturi mitana momxmareblamde, misi 

realizaciis sxvadasxva formebiT da saSualebebis gamoyenebiT: informacia, grafika, animacia, 

videorgolebi, 3D modelireba, audio-Tanxleba da sxv. multimediuri prezentacia aris 

universaluri produqti, romelic gamoiyeneba sxvadasxva amocanebis gadasawyvetad 

marketingul sferoebSi. 

2. ZiriTadi nawili 

infokomunikaciurma da multimediurma teqnologiebma Secvales ekonomikuri procesebi, 

infrastruqtura da gaxda progresis Zrava. aRniSnuli teqnologiebi aris unikaluri 

sistema, romelic warmoadgens marketingis efeqtur garemos.  marketinguli komunikaciis 

efeqturobis Sefaseba unda efuZnebodes Setyobinebis mitanas momxmareblamde, gayidvebis 

donis Sefasebas. Tanamedrove pirobebSi erTiani meTodologia marketinguli komunikaciebis 

efeqturobis Sefasebis ar arsebobs. marketinguli komunikaciis efeqturobis erT-erTi 

kriteriumia infokomunikaciuri da multimediuri teqnologiebis gamoyeneba. mocemuli 
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maCvenebliT SesaZlebelia firmis mogebis cvlileba ara marto komunikaciis procesSi, aramed 

misi damTavrebis Semdegac. marketingis obieqtebia saqoneli da momsaxureba, agreTve ideebi, 

organizacia, calkeuli adamianebi. marketingis mTavari principi konkretizirdeba da ivseba 

mdgomareobebiT, romelic gansazRvravs marketinguli moRvaweobis teqnologias da am 

procesebis marTvas. marketingi TamaSobs gansakuTrebul rols strategiul marTvaSi. 

Tanamedrove pirobebSi marketingi xdeba biznesis substancia. Tanamedrove biznesis 

gansakuTrebulobaa is, rom kompaniis marketingul moRvaweobaSi erT-erT principialur 

instrumentad gaakeTes marketinguli komunikacia. marketinguli komunikaciis efeqturoba 

dgas kompaniis gansakuTrebul adgilze. 1-el naxazze naCvenebia martivi marketinguli sqema. 

 

nax.1 .   martivi marketinguli sistema 

infokomunikaciisa da multimediuri teqnologiebis ganviTareba warmoadgens erT-erT 

strategiul mimarTulebas ekonomikis modernizaciisaTvis da investiciebisaTvis. aRniSnuli 
teqnologiebis da infrastruqturis ganviTareba ganapirobebs strategiuli mdgomareobis 
gaZlierebas nebismieri qveynisaTvis xangrZlivi perspeqtiviT. amitom qveynebi isaxaven miznad 
infokomunikaciis da multimediis teqnologiebis segmentis ganviTarebas, erT-erT 
procedurad asaxeleben maRalsiCqariani, farTozoliani internetTan daSvebas, meoTxe Taobis 
mobilur kavSirebs da cifruli momsaxurebis danergvas.  

sakomunikacio teqnologiur industriaSi arsebobs internetSi daSvebis 

infrastruqturis Semdegi variantebi: optikur-boWkovani SeerTeba, Tanamgzavris meSveobiT, 

satelefono qseliT, sakabelo televiziiT, usadeno da cifruli saabonento kavSiri. 

saerTaSoriso kvlevebi gviCveneben, rom arsebobs mWidro kavSiri infokomunikaciebis 

teqnologiis ganviTarebasa da ekonomikur keTildReobasTan.  

farTomaStabiani ganviTareba maRalsiCqariani kavSirisa da internetisa aris 

infokomunikaciuri teqnologiis ganviTarebis katalizatori. iqmneba mravalricxovani 

efeqtebi ekonomikisaTvis, rac aCqarebs teqnologiur progress. telekomunikaciis, 

informaciuli teqnologiebis, cifruli mediis sferoebi mTeli msoflios maStabiT 

ganicdian kardinalur cvlilebebs. ekonomikuri moRvaweoba informaciuli da komunikaciuri 

teqnologiebis epoqaSi xorcieldeba axal eleqtronul garemoSi.  

    marketinguli informaciuli sistemis informaciis Sekrebisa da gadamuSavebis procesi 

SeiZleba warmovidginoT Semdegi saxiT (nax.2). 

korporaciul sistemebSi marketinguli informacia ikribeba, analizdeba da nawildeba 

marketinguli informaciuli sistemis farglebSi, romelic warmoadgens korporaciis 
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informaciuli sistemis nawils. infokomunikaciuri da multimediuri teqnologiebi aris 

erTiani kompleqsi teqnikuri saSualebebis, procedurebisa da meTodebis, romelnic 

daniSnulni arian informaciis Sekrebis, analizis, damuSavebisa da ganawilebisaTvis, 

marketinguli gadawyvetilebis mosamzadeblad da misaRebad. 

 

 nax.2 marketinguli informaciuli sistemis informaciis Sekrebisa da  

gadamuSavebis procesis struqturuli sqema 

TviTon markentiguli informaciuli sistema axdens monacemTa transformirebas, 

romelic miRebulia Siga da gare wyaroebis meSveobiT informaciad, romelic aucilebelia 

marketingis specialistebisaTvis gadawyvetilebis misaRebad. 

amis garda marketinguli informaciuli sistema zemoqmedebs korporaciis sxva 

avtomatizebul sistemebze. Siga informacia Seicavs monacemebs produqciis SekveTebze, 

gayidvebis moculobaze, produqciis gadatvirTvaze da sxv. informacia gare wyaroebidan 

Semodis marketinguli dazvervis Sedegad. marketinguli dazverva aucilebelia mimdinare 

informaciis Sesakrebad da markentiguli gegmebis koreqciisaTvis. Sesasvleli qvesistemebi 

kreben monacemebs gare da Sida wyaroebidan da SeaqvT isini monacemTa bazaSi.  

gamosasvleli qvesistemebi amuSavebs monacemebs, gadahyavs isini menejeris mier 

moTxovnil informaciaSi. qvesistema `marketingis kompleqsis sistema” exmareba menejerebs 

strategiis damuSavebaSi, marketingis kompleqsis oTxi elementis gaerTianebuli efeqtis 
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safuZvelze. marketinguli kvlevis Sedegad Tavs iCens ori tipis problema: marketingis 

marTvis problema da marketinguli kvlevis problema. pirveli problema warmoiSveba or 

SemTxvevaSi: rodesac ar aris miRweuli marketinguli moRvaweobis miznebi, meore SemTxvevaSi 

xelmZRvanelma unda SeZlos airCios saukeTeso varianti. marketinguli kvlevis problemebi 

mdgomareobs marketinguli marTvisas swori gadawyvetilebis miRebis dros.  

     bazrisaTvis misaRebma infokomunikaciurma da multimediurma teqnologiebma warmoSves 

mkacri konkurencia ekonomikis am seqtorSi. amitom konkurentunariani da warmatebulni arian 

isini, visac gaaCniaT ara marto unikaluri teqnologiebi, aramed isini visac aqvT 

momxmareblebze swori orientacia da swori marketinguli strategia. amitom, aRniSnuli 

teqnologiebis Tanamedrove tendenciebs sameurneo globaluri ganviTarebis unari aqvT.  

saWiroa aRniSnuli teqnologiebis gamoyenebiT markentiguli strategiis realizaciis 

gamoyeneba. eleqtronuli marketingi korporaciebs aZlevs Semdeg sargebels: eleqtronuli 

marketingi aris kompaniis ganviTarebis indikatori; eleqtronuli marketingis meSveobiT 

SesaZlebelia bazarze gasvla, konkurentebis Sesaxeb detaluri informireba, efeqturi 

sareklamo politekis warmarTva; eleqtronuli marketingi SesaZleblobas iZleva yidva-

gayidva Catardes konfidencialurad, dabali danaxarjebiT biznes-procesebis marTva; 

eleqtronuli marketingiT SesaZlebelia Suamavlis gareSe produqciis gasaReba da 

danakargebis Semcireba, sabazro koniunqturaze swrafi reagireba, damatebiTi informaciis 

miReba; eleqtronuli marketingi axali klientebis mozidvis dauSreteli wyaroa; 

eleqtronul marketingi iZleva transformaciuli xarjebis Semcirebas;  

eleqtronuli marketingiT SesaZlebelia marketinguli kvlevis swrafi ganxorcieleba, 

segmentebis gafarToeba. eleqtronuli marketingis efeqtur gamoyenebas momxmareblebisaTvis 

moaqvs Semdegi efeqti: momxmarebels SeuZlia damoukideblad miiRos gadawyvetileba da 

gaecnos konkretul sareklamo informacias; momxmarebels SesaZlebloba eZleva maqsimalurad 

mcire droSi miiRos cifruli produqti; saqonlis Tu momsaxurebis SesaZenad ar xarjavs 

dros; vinaidan interneti uzrunvelyofs biznesis marTvas dabali fasebiT, Sesabamisad, 

momxmarebelic ixdis dabal fass; momxmarebels saxlidan gausvlelad SeuZlia miiRos 

maqsimaluri informacia saqonelze Tu momsaxurebaze; momxmarebels waredgineba produqtis 

sargebeli, damatebiTi momsaxureba da detaluri informacia produqtze, mas advilad 

SeuZlia Seadaros igi konkurentebis informacias; eleqtronul marketingSi daculia 

anonimuroba; eleqtronuli marketingi teritoriuli manZilis miuxedavad uzrunvelyofs 

momxmarebelTa resursebis marTvas.    

3. daskvna 

Tanamedrove pirobebSi SeiniSneba mniSvnelovani cvlilebebi korporaciebis 

organizaciul struqturebSi, romelic ganpirobebulia infokomunikaciuri da multimediuri 

teqnologiebis rolis gaZlierebiT. SeiZleba gavakeToT daskvna, rom aucilebelia praqtikaSi 

dainergos zemoT aRniSnuli teqnologiebi marketinguli moqmedebebis amaRlebis mizniT. 

marketingi SemoTavazebuli teqnologiebis konteqstSi TamaSobs iniciatoris rols 

urTierTmomqmedi subieqtebis adapturi marTvisaTvis, uzrunvelyofs maT stabilur 

konkurentunarianobas xangrZlivi perspeqtiviT. komunikaciis Tanamedrove meTodebis gamo 
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ixureba ofisebi, TanamSromlebma SeiZleba imuSaon saxlSi, manqanaSi, sxva adgilebSi. 

formirdeba eleqtronuli biznesi. multimediuri monacemTa bazebi uzrunvelyofen 

momxmareblebs maTTvis saWiro monacemebTan daSvebas, iyeneben multimedia teqnologiebis ara 

marto teqstur informacias, aramed xmis Tanxlebasac, gamosaxviTi efeqtebiT. 
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Summary 

In article are considered the unique system of modern info communicational and multimedia 
technologies, which represent effective remedies of marketing. The above technologies made 
marketing transformation and transition to a new stage of   development. These technologies are 
applied in the sphere of economy to overwork the quick and reliable information for decision making, 
for achievement of optimum parameters of management. It represents an active information resource, 
which is accepted  for the automated search of storage and processing  
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Резюме 

         Pассмотрена уникальная система современной инфокоммуникационной и 
мультимедийнной технологии, которые представляют эффективные средства маркетинга. 
Вышеизложенные технологии произвели трансформацию маркетинга и переход на новый этап 
развития. Эти технологии применяются в сфере экономики, чтобы переработать оперативную и 
достоверную информацию для принятия решений, для достижения оптимальных параметров 
управления. Он представляет активный информационный ресурс, который принят для 
автоматизированного поиска, хранения и переработки. 

     


