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ganxilulia Tanamedrove informaciuli teqnologiebis gavlena firmis ekonomikasa

da firmebsSorisi ekonomikuri damokidebulebebis ganviTarebaze. gaanalizebulia

informaciis miRebisa da gamoyenebis problemebi firmaSi marTvis efeqturi

gadawyvetilebis misaRebad. aRwerilia informaciuli teqnologiebis rolis

gansakuTrebuloba. SemoTavazebulia Tanamedrove firmebSi marketinguli marTvisas

informaciuli uzrunvelyofis sistemis mowesrigebis ZiriTadi principebi.

sakvanZo sityvebi: informaciuli teqnologiebi.firma. informaciuli

nakadebi.marketingi. marTva.

1. Sesavali

Tanamedrove pirobebSi firmebi muSaoben informaciuli nakadebis mniSvnelovani

mozRvavebis pirobebSi da informaciuli kavSirebis globalizaciiT, rac aucilebels

xdis gamoyenebuli iqnas informaciuli teqnologiebi. Tanamedrove samyaroSi

informaciuli teqnologiebis strategiuli roli, saSualebas aZlevs menejments,

adeqvaturad moaxdinos reagireba bazris dinamikaze, Seqmnas da gaaRrmaos konkretuli

upiratesoba, maqsimaluri mogebis mizniT, firma aRmoCndeba konkurentunariani Tu

realizdeba misi mravaldoniani potenciali (informaciuli, mmarTveli, marketinguli,

finansuri potenciali da a.S.). romelic iZleva SesaZleblobas mdgradi sabazro

formirebis upiratesobas. TiToeuli am mimarTulebis prioritetebis miRweva

uzrunvelyofs firmis upiratesobas konkurentul brZolaSi.

2. ZiriTadi nawili

informaciuli teqnologiebi arsebiTad cvlian biznes-procesebs, firmebis

moRvaweobaSi xsnian bevr axal SesaZleblobebs, saSualebas iZlevian SeinarCunon maT

biznesis konkurentunarianoba, miaRwion finansur warmatebas, agreTve adeqvaturi

reagireba gaakeTon garemos cvlilebaze. isini aRniSnuli teqnologiebi saSualebas

iZlevianarsebiTad daaCqaronsamuSao procesebi, gaaumjobeson sxvadasxva saxis moRvaweobis

koordinacia, arsebiTad aamaRlos Sromis warmadoba. ukanasknel xanebSi izrdeba im

firmebis raodenoba, romlebic farTod iyeneben informaciul teqnologiebs TavianT

moRvaweobaSi. ukanaskneli wlebis ganmavlobaSi sagrZnoblad gaizarda firmebSi

gamoyenebuli komiuterebis raodenoba. agreTve gaizarda firmebis raodenoba, romlebic

iyeneben lokalur da korporaciul qselebs, agreTve globalur informaciul qsels

internets, personalur kompiuterebs. mowyobilobebisa da teqnikis garda farTo

gamoyenebas poulobs specialuri programuli uzrunvelyofebi, romlebic gamoiyenebian

organizaciuli, mmarTveli da ekonomikuri amocanebis gadasawyvetad.

informaciuli teqnologia aris procesi, romelic iyenebs monacemebis Sekrebas,

dagrovebas, damuSavebas da gadacemas, obieqtis mdgomareobis an movlenis Sesaxeb, axali

xarisxis informaciis misaRebad. es procesi Sedgeba mkacrad reglamentirebuli

mimdevrobiT Sesrulebuli operaciebis, moqmedebebis, sxvadasxva xarisxis etapebisagan im
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monacemebze, romlebic inaxeba kompiuterSi. teqnologiebis komponentebs warmoadgenen

aparaturuli (teqnikuri saSualebebi), programuli (instrumentaluri saSualebebi),

maTematikuri da am procesebis informaciuli uzrunvelyofa. mmarTveli gadawyvetilebis

miRebis xarisxis amaRlebis mizniT, firmis xelmZRvanelobam unda gamoiCinos

gansakuTrebuli yuradReba firmaSi informaciuli nakadebis analizis mimarT, misi

damuSavebis procesis mimarT. informaciuli nakadebis gadacema da miReba swarmoebs

informaciuli matareblebis meSveobiT. informaciuli matarebeli aris nebismieri

materialuri saSualeba, romelsac SeuZlia informaciis dafiqsireba. informaciul

nakadebs SeuZliaT gaaerTianos sxvadasxva saxis informaciuli matareblebi, romlebic

axdenen dublirebas an avseben erTmaneTs.

informaciuli nakadebis klasificireba SeiZleba movaxdinoT jgufebad, imasTan

dakavSirebiT Tu rogori kavSirebi arsebobs marTvis sistemasTan. Sesasvleli,

gamosasvleli, pirveladi da warmoebiTi informaciis gamoyofa saSualebas iZleva gavigoT

informaciuli bazis saerTo mimarTulebis formireba. informaciuli nakadebi unda

pasuxobdnen dasmul miznebs da firmis amocanebs, romlebic gansazRvraven dasmuli miznis

miRwevis meTodebs. Semavali informacia xasiaTdeba rTuli struqturiT. monacemebi

formirdeba rogorc Sida, agreTve gare garemoSi da miewodeba sistemis gavliT

horizontalur da vertikalur nakadebs TavianTi sirTulis mixedviT da kavSirebis

mravalsaxeobebiT (nax.1). Semavali informaciuli nakadebi warmoadgenen komunikaciebs,

romlebic xorcieldeba marketinguli informaciis Sekrebis mizniT. sawyisi informaciuli

nakadebi aris komunikaciebi, romlebic warmoadgenen mmarTvel gadawyvetilebebs da

marketingul instrumentebs (saqoneli, fasi, gasaReba), agreTve sxva komunikaciebs Siga da

gare auditoriisaTvis.

nax.1. mmarTveli gadawyvetilebis miRebis informaciuli uzrunvelyofis

procesis struqtura

horizontalur informaciul nakadebad SeiZleba CaiTvalos informacia, romelic

gadaicema firmis struqturul danayofebs Soris, romlebic asruleben sxvadasxva

funqcionalur amocanebs da erTmaneTs ar eqvemdebarebian. magaliTad, es aris
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yoveldRiuri angariSi saqonlis gayidvis Sesaxeb, Tavisi nomenklaturiT da

asortimentiT, romlis safuZvelzec marketingis samsaxuri amuSavebs winadadebebs

moTxovnis stimulirebisaTvis. analitikuri informaciis vertikalur nakadebs, rogorc

wesi, aqvs ori mimarTuleba: zevidan qveviT da qvevidan zeviT. vertikaluri nakadebi

qvevidan zeviT gadascems informacias qveda donis menejmentidan zeda donis menejerebTan.

amrigad, xelmZRvaneloba iRebs monacemebs firmis moRvaweobis Sesaxeb im struqturuli

danayofebidanda rgolebidan, sadac es informacia pirvelad gaCnda. zogad suraTs

mimdinare Sedegebze xedavs mxolod umaRlesi xelmZRvaneloba, is sazRvravs strategias

da firmis moRvaweobis ganviTarebis mimarTulebas. Semdeg, vertikaluri nakadebiT zevidan

qveviT, brZanebebis meSveobiT da gankargulebebiT es informacia midis uSualod

adgilebze.

rogorc 1-eli naxazidan Cans, yvela horizontaluri da vertikaluri nakadi

warmoadgens firmis marTvis sistemaSi Semaval informacias. imisaTvis, rom informacia

iyos misaRebi mmarTveli zemoqmedebis gadawyvetilebisaTvis, amisaTvis am monacemebma unda

gaiaros damuSaveba da warmodges analitikuri masalis saxiT, romelic pasuxobs dasmul

amocanebs da konkretul problemebs. sawyis informaciad SeiZleba gamodges perioduli

marTvis angariSebi gegmis Sesrulebaze, biujetze da a.S. marketingis amocanebis

gadasawyvetad da maT safuZvelze mmarTveli gadawyvetilebis misaRebad moiTxoveba

Semdegi informacia: gare marketinguli da makro garemos Sesaxeb; Siga marketinguli

garemos Sesaxeb; mwarmoeblis SesaZleblobebis SefasebisaTvis. am procesSi firmis

xelmZRvanelobas moeTxovebaT mudmivad iyvnen Zebnis da aucilebeli informaciis

damuSavebis reJimSi. informaciis Sekrebas axdens da analizs ukeTebs damoukidebeli

sistemebi, romlebic Seadgens marketingul informacias: Siga angariSgebis sistema; gare

mimdinare marketinguli informaciis Semkrebi sistema; marketinguli kvlevis sistema. Siga

angariSgebis sistema uzrunvelyofs operatiul da xelmisawvdom informacias firmis

mimdinare moRvaweobis Sesaxeb. rogorc wesi aseTi sistemaa marTvis avtomatizebuli

sistema. informaciis Sekreba sistemaSi, sadac xdeba mudmivi dakvirveba da marketinguli

monacemebis Senaxva, ikavebs mniSvnelovan dros, vidre sxva marketinguli operaciebi.

momxmarebelTa bazris yovelmxrivi Seswavlis poziciidan, momxmarebelTa

moTxovnebis dakmayofilebis mizniT, marketinguli RonisZiebebis realizaciiT.

maqsimaluri mogebis realizacia eyrdnoba marketinguli garemos Semdgomi nawilebis

codnas: saqonlis bazari da momsaxureba; saqonlis warmoeba da momsaxureba; gare makro

garemo, romelic dakavSirebulia warmoebasTan da gasaRebis bazarTan. am SemTxvevaSi

informacia saqonlis bazris da momsaxurebis Sesaxeb xdeba dominirebadi da gansazRvravs

miznobriv mimarTulebas yvela markentiguli kvlevisas. analizs eqvemdebareba bazris

moculoba, misi dayofa segmentebad, faswarmoqmnis sistema, saqonlis samomxmareblo

Tvisebebi, gayidvebis stimulirebis meTodebi, konkurentebis Sesaxeb informacia, saqonlis

moTxovnebi, gasaRebis arxebi da sxv. aseTi cnobebis wyaroebi SeiZleba iyos gamokiTxvis

furclebi, gamofenebi, seminarebi, sareklamo prospeqtebi, perioduli an specialuri

gamocemebi, statistikuri krebulebi, komerciuli mimoxilvebi, Tematuri cnobarebi,

monacemTa specialuri bazebi da bankebi. marketinguli kvlevis sxva Semadgenelia firmis

SesaZleblobebis Sefaseba. informaciis Sekreba da damuSaveba am mimarTulebiT

mimdinareobs: firmis sawarmoo simZlavris aRricxva da analizi, misi materialur-
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teqnikuri bazis Sefaseba, sasaqonlo asortimentis Sefaseba, TiToeuli saxis produqciis

Sefaseba da firmis muSaobis momgebianoba, saqonlis teqnikuri donis Sefaseba.

monacemTa wyarod gamoiyeneba sabuRaltro balansi, finansuri angariSebi, sawarmoo

gegmebi, teqnologiuri kartebi, teqnikuri specifikaciebi, sxvadasxva formuliarebi da

sxv. Sida informaciis sistema moicavs monacemTa Tavmoyras, romelic warmoiqmnebafirmaSi

sabuRaltro da statistikuri aRricxvianobis formiT, operatiuli da mimdinare

sawarmoo da samecniero-teqnikuri informaciiT. gare informaciis sistema aerTianebs

cnobebs firmis gare garemos Sesaxeb, bazris da misi infrastruqturis Sesaxeb, myidvelis

da mimwodeblis qcevebs, konkurentebis qmedebebs sabazro meqanizmebis regulirebisas. es

monacemebi ganTavsebulia periodul da specialur gamocemebSi, statistikur krebulebSi,

koniunqturul mimoxilvebSi. isini ikribebian marketingis specialistebis mier,

konferenciebze, gamofenebsa da bazrobebze. firmis sawarmoo-sabazro moRvaweoba ganicdis

gare garemos mudmiv gavlenas. aseTi gavlenis faqtorebi ufro stabiluria, amitom isini

eqvemdebarebian marketingul RonisZiebebs, aiZulebs firmas Seeguos gare garemos

pirobebs. marketinguli analizi moicavs kompleqsur  analizs da marketinguli garemos

asaxvas misi sawarmoo da sabazro kavSirebs, Sida da gare faqtorebis funqcionirebas da

ganviTarebas. es Tavis mxriv moiTxovs informaciis Sekrebas da damuSavebas, logikuri

simkacris dacvas, garemos funqcionirebis parametrebis Sefasebas.

marketingis mniSvnelovani gansakuTrebuloba rogorc mmarTveli funqciisa aris moTxovna,

gaaerTianos firmis moRvaweobis mravali mimarTuleba erT sistemaSi, winaswar

SeTanxmebuli miznis Sesabamisad. es miiRweva marketinguli programis Sesabamisad,

romelSidac asaxulia marketinguli amocanebis kompleqsuri gadawyvetis optimaluri

variantebi. marketinguli mmarTveli gadawyvetilebis miRebis stadiebi da mimdevroba

mocemulia me-1 naxazze.

nax.2. mmarTveli gadawyvetilebis miRebis stadiebi da

maTi mimdevroba marketingSi

mmarTveli gadawyvetilebis miRebisaTvis aucilebelia informaciis miReba sxva

firmebidan, SesaZlo momxmareblidan, nedleulis momwodeblidan, makompleqtebeli

nakeTobebis da teqnologiebis Sesaxeb, fasebis Sesaxeb, sasaqonlo bazarze mdgomareobis
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Sesaxeb, saerTo ekonomikuri koniunqturis Sesaxeb, mecnierebisa da teqnikis ganviTarebis

perspeqtiva da sxva. informacia bazris mdgomareobis, saqonlis warmoebisa da

momsaxurebis Sesaxeb gamoiyeneba firmis xelmZRvanelobis mier, raTa gamomuSavebuli iqnas

strategia da taqtika firmis Semdgomi muSaobisa da ganviTarebisTvis, maqsimalurad kargi

ekonomikuri pirobebis Sesaqmnelad, vidre es aqvT konkurent firmebs.

3. daskvna

amrigad, mmarTveli gadawyvetilebis miRebis xarisxis amaRlebis mizniT, firmis

xelmZRvanelobam unda gamouyos gansakuTrebuli yuradReba informaciuli nakadebis

organizacias, unda moaxdinos monacemebis Sekreba, damuSaveba da marketinguli

informaciis Senaxva. firmis marketingul sistemaSi informaciul nakadebs aqvs sakvanZo

mniSvneloba, radganac nebismieri marketinguli moRvaweoba bazirebulia konkretuli

situaciis codnaze, romelic ganviTarebulia saqonlis warmoebis bazarze.
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Резюме

Pассмотрено влияние современных технологий для развития экономики фирмы и
межфирменных отношений. Проанализированы проблемы получения и использования
информации для эффективного принятия управленческих решений в фирмах. Описана роль
особенностей информационных технологий. Предложены основные принципы обеспечения
упорядочения системы маркетингового управления.


